
US AMBASSADOR BOST URGES SOUTH AFRICAN MEN TO KNOW THEIR STATUS DURING HIV TESTING WEEK
JOHANESSBURG, South Africa – Eric M. Bost, United States Ambassador to South Africa, underwent voluntary HIV counseling and testing at the Alexander Health Centre in the township of Alexander.  This visit formed a part of the Society for Family Health’s  ‘A Man Knows’ HIV Testing Week drive to encourage South African men to overcome their apprehension and know their status. 
HIV Testing Week, which ran from the 3rd to the 8th of November, was organised and executed by SFH’s social marketing franchise, New Start, and HIV/AIDS treatment Non-governmental Organisation (NGO) Right to Care (RTC). HIV Testing Week was supported by all five provincial government departments of health and funded by the US President’s Emergency Plan for AIDS Relief (PEPFAR) through the Centers for Disease Control and Prevention (CDC) and the United States Agency for International Development (USAID). Numerous NGOs and a number of key corporate partners participated in the campaign. This was the first time in South Africa that there was such a significant collaborative effort between NGOs, provincial government departments and private companies across the country.  
According to the 2005 Nelson Mandela HSRC Study of HIV/AIDS, HIV prevalence in the South African population is 10, 8%, with prevalence among adults aged 15 to 49 at 16,2%. These figures make it clear that it is essential that more people should become aware of their HIV status and have access to the correct information and treatment. 
HIV testing week particularly called on the men of South Africa, using the slogan "A Man Knows" to be courageous, to get tested, and to know their status. This is in line the South African government’s HIV/AIDS and STI Strategic Plan, 2007 - 2011 objectives to increase the number of adults who have ever had an HIV test, with a focus on men. 
Research shows that South African men are well educated and aware of HIV/AIDS and yet only a quarter of South African men have ever received an HIV test.  This is cause for great concern as it indicates that there are millions of men living with HIV/AIDS and spreading the virus simply because they are not aware that they have it. The main reason most men do not test is because of fear. The ‘A Man Knows’ campaign was developed as an emotive campaign to appeal directly to these feelings of apprehension and position HIV testing as a way for men to empower themselves. 
The campaign also relied greatly on the testimonial of South African music and sporting celebrities.  Johnny Clegg, internationally renowned musician, wrote and performed a song titled ‘A Man Knows’ and this gave the campaign enormous impetus and ensured its impact on the targeted audience.  Other celebrities who gave their faces and voices to guarantee the success of ‘A Man Knows’ were legendary cricketer Makhaya Ntini, swimming super-star Natalie Du Toit, rugby player Brian Habana, paralympic sprinting champion Oscar Pistorius and football hero Lucas Radebe. Ambassador Bost joined the ranks of these South African icons by getting counselled, tested and then publicly announcing his HIV/AIDS status to those gathered at the Alex Health Centre.
The ‘A Man Knows’ HIV Testing week was an enormous success.  HIV Counselling and Testing took place in five South African provinces, namely Gauteng, KwaZulu-Natal, Eastern Cape, Mpumalanga and Northern Cape with testing being offered across a wide variety of settings ranging from government sites and NGO funded sites to private sector sites. A total of 34 763 clients were tested and 60% of that number were men. SFH will be engaging the national department of health further with the proposal that HIV Testing Week becomes an annual event on a greater ‘national’ scale. 
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