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TITLE:  RESEARCH ASSOCIATE



DEPARTMENT: SOUTH AFRICA
Society for Family Health (SFH) is one of South Africa’s leading social marketing organizations focused on HIV prevention. SFH is an evidence based NGO and a registered not for profit organization. As a locally-incorporated affiliate of Population Services International (PSI), a global social marketing organization, SFH has access to global best practices in various health technical areas communications, research, financial and project administration and procurement. 

Social marketing is the non-profit use of commercial marketing techniques to address public health issues. SFH uses social marketing techniques to provide a range of HIV prevention products and services, as well as HIV prevention information and health communications. 
SFH seeks entrepreneurial, dynamic candidates for the position of Research Associate.   The Associate will be based in Johannesburg and will report to the Senior Marketing Manager. 
RESPONSIBILITIES: 
The regional researcher will work closely with PSI/Washington, DC and the PSI/country offices in Southern Africa to:

·  Implement research monitoring and evaluation activities, including study designs, questionnaire development, sampling frames, analysis, and dissemination;

· Work with regional researcher to train country-level researchers and build capacities to design studies, oversee data collection, and analyze/interpret results;

· Work with country-level researchers to manage local research subcontractors;

· Design quantitative and qualitative studies in order to segment populations, monitor social marketing activities over time, and evaluate intervention effectiveness;

· Analyze study data, write reports, and deliver presentations for internal and external dissemination with stakeholders;

REQUIRED QUALIFICATIONS:    
The successful candidate will have: 

· Bachelor’s or Master’s degree in public health, behavioral sciences, population studies, psychology, communication, or appropriate professional experience; 

· Basic  knowledge of a statistical analysis programs (SPSS or STATA);

· Proven ability to learn quickly;
· Strong analysis and writing skills;

· Ability to work with social marketers to generate actionable research; and 
·  Excellent interpersonal skills.

DESIRED QUALIFICATIONS: 

The successful candidate will have experience or proven interest in the following areas: 

· Design, analysis, dissemination, and management of behavioral research pertaining to HIV/AIDS, malaria, family planning, or maternal/child health;

· Specific target groups: commercial sex workers, men having sex with men, young people, or other risky populations;

· Specific methodologies and analyses: behavioral studies, multivariate analysis, path modeling, GIS, tracking surveys, mapping studies, multi-item scaling; and 
· Design and implementation of operations research and population-based surveys;













